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Abstract

Research "Marketing model and factors affecting the management of magazines
in the 4.0 era" Case study L’Officiel Thailand VOUGE Thailand HAPER’S BAARZER Thailand
in this purpose. To study the marketing patterns and factors that affect the management
of magazines in the 4.0 era. "Qualitative research" through 4 steps: (1) study, analyze data
from documents research and in-depth interview process (2) demographics and The
sample group is the person who knows (Key Information) at the executive level, such as
the executive president, the executive editor. Editors, publishers and advertisers, 2
persons per 1 company (3) research tools that rely on semi-structured questionnaires to
determine research issues According to the objectives and (4) data analysis And also
checking data using the method of data triangulation to prevent prejudice and
misunderstanding in the question In order to be reliable and consistent The research
found that The marketing model has changed according to consumer behavior. There
are also a variety of marketing activities. In order to reach consumers with diverse needs
Through various channels Both offline marketing Online marketing and event
management In addition, the development of marketing tools to support such influencer
people Promotion Including public relations in addition, the internal results in the
management of the magazine, the number 1 is the person 2nd is the capital, the third
is the technology and coverage that has resulted in the management of the magazine,
the 1st most is people or interests. The needs of chemical recipients, ranked 2nd, are
the 3rd economic stimulus.

Keywords: Marketing model, Offline, Online, influencer
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